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WAFIC launches new website at industry awards event 
 
Western Australian Fishing Industry Council (WAFIC)  Chair Arno Verboon used a specially 
developed video profiling the State’s commercial fisheries and seafood sectors to launch WAFIC’s 
new website at the State Seafood Industry Awards tonight. 
 
The three minute video takes viewers on a journey from the pre-dawn start of commercial fishers, 
through the cold and wet of their daily working routines; from solitary toil in a small flatty on an 
estuary to the shared camaraderie of deckies on octopus and lobster boats; from an end-of-day 
seafood barbeque all the way to a sumptuous fish meal in a high class restaurant. 
 
Along the way, viewers are provided tantalising glimpses into WA’s fishing and aquaculture sectors – 
and gain some insight into the sense of privilege fishers have as stewards of the State’s fisheries, 
their desire to contribute to their communities and their strong sense of individuality and self-reliance. 
 
Mr Verboon said the video was the culmination of a great deal of conceptual and design work that 
had gone into making WAFIC’s new website more reflective of the current state of play in WA’s 
commercial fishing, pearling and aquaculture sector. 
 
“There is no doubt that the issues confronting us as an industry in the modern world are numerous 
and challenging,” Mr Verboon said. 
 
“But there is strength in unity and in recognising the positive traits that make professional fishers 
such a unique breed. WAFIC’s new website is designed to help both the casual visitor and industry 
regulars more easily access information and learn about the State’s commercial fishing, pearling and 
aquaculture sectors.” 
 
He said there was a range of information available on the new website that was previously 
unavailable. 
 
“One of my favourites is the interactive map which allows visitors to discover information about the 
States fisheries by clicking on various regions and then drilling down into additional levels of 
information that highlight fishing activity in any given area and the fish species that are targeted. 
 
“Another feature is the “our say” section which is a blog-type set-up designed to initiate public 
discussion on some of the issues affecting the State’s fisheries. People can visit the website at 
www.wafic.org.au .” 
 
Media inquiries: 
John Duffy 
Communications and Programs Officer. 
Mobile: 0417 932 985. Email: cpo@wafic.org.au 
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