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Consumers – like seafood – require a delicate touch 
 
Overcoming consumer skepticism about the sustainability of commercial fisheries is one of the 
obstacles that challenges a successful seafood business. 
 
But creative approaches to telling the seafood story, effective branding and marketing, collaboration 
with influential chefs and TV personalities and the use of ‘feel-good’ third-party eco labels can help 
overcome this resistance and pave the way to success. 
 
Austral Fisheries’ Dylan Skinns told the Seafood Directions 2015 Conference today that the 
company’s iconic Patagonian toothfish product, with its classic ‘kiss of death’ profile had turned into a 
seafood marketer’s dream through Austral’s judicious work with key influencers. 
 
“Branding and telling your product story is key to success in today's crowded market place,” Mr 
Skinns said. “Unfortunately the general public does not believe commercial fishers operate 
sustainably – even though the facts show that in Australia we have very sustainable fisheries. 
 
“This consumer skepticism extends to the Government, fishery scientists and managers. But the 
seafood-loving public is willing to follow the lead of influential chefs, TV personalities. 
 
“They also pay attention to feel good, third-party party eco labels and non-government organisations. 
So this is where Austral focused its efforts with our Glacier 51 toothfish product.” 

Mr Skinns said persistent effort had seen Austral’s involvement in the once-decried Patagonian 
toothfish fishery around Heard and Macquarie islands in Australia’s sub -Antarctic waters shift 
from its previously blacklisted status and onto the menus of famous chefs like Neil Perry  and to 
making the grade as a ‘best choice’ on the influential Monterey Bay Aquarium’s seafood watch 
program. 

Austral’s constant commitment to sustainable fishing, underpinned by Marine Stewardship 
Council (MSC) certification of its fisheries, was recently further enhanced by a successful 
collaboration with the NGO Sea Shepherd to stop illegal poaching of toothfish stocks.  

These strategies have helped Austral achieve a revenue jump  of 85 per cent to $120million in 
the past four years and gain formal recognition in both the State Seafood Industry Awards and 
the WA Industry and Export Awards in 2015. 
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